


TWIGA CHEMICAL INDUSTRIES LTD

Providing Solutions for Downy Mildew....

FANTIC

(Benalaxy M 40g/kg and Mancozeb 650g/kg)

@ Excellent preventative and curative action
o Efficacy at low doses

® Long-lasting preventative activity

® Rain Fastness

® Immediate action / rapid penetration

® Uniform distribution throught the plant
® Secondary efficacy on other diseases

o Wide spectrum of control
® Multi site mode of action
® Vesertile in application

® Safe to the environment
® Long persistence on the crop

Alial™ 80 WP

When high quality and high yield matters ....
codamin radicular

The biostimulant that delivers it all to help
flower growers meet qualitative and
quantitative demands of the flower market

@ Increased bud/head size - better prices
® Increased stem length by up to 5 cms

@ More sellable Stems, increased revenue
to growers

® Reduces crop cycle/flush by 5-7 days;

® Increased number of stems per sq. meter
® Improved post harvest shelf life - less

\ lossincured
TWIGA DISTRIBUTED BY: Twiga Chemical Industries Ltd.

CHEMICALS Nanyuki Road, Industrial Area, P.O. Box 30172, 00100 GPO, Nairobi, Kenya. Tel: +254 (020) 3942100 /3942000,
L ) Fax: +254 (020) 3942405, Email: info@twiga-chem.com Website: www.twigachemicals.com
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June m m 2016 Kenyatta International Convention

Center, Nairobi, Kenya

Explore the Most Emerging Market in the Globe Book

HIGHLIGHTS oF Agritec Africa 2015

Exhibitors from following countries

. Visitors from following countries
@ i c @ c @ Kenya, Tanzania, Sudan, Zambia, Rwanda, Congo,

Kenya India China Pakislan UAE swdiaaia Burundi, Nigeria, Ethiopia, Egypt, Uganda, Ghana,
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Colombian Growers

Invest In Automation

t becomes harder for Colombian
growers to find and keep workers
as increasingly more jobs arise in
the city. Moreover, the labour costs
are increasing. So, in order to deal
with this development, more and more
growers are starting to automate parts of
their production or post harvest processes.
Bicco Farms is such a company. They
are automating parts of their post harvest
process and started to use a buncher
machine this year.

Less and expensive labor
Colombia is strengthening its financial
position. The Colombian economy is getting

better and better. Therefore increasingly
well paid jobs are arising in the city which
attract a lot of people from the ‘country
side. As a consequence less employees
will be available to the Colombian growers.
For this reason, increasingly more growers
are looking for techniques that will improve
the productivity of employees. Bicco Farms
also decided to look for ways to do this and
installed a bunching machine which will
double the productivity of its post harvest
employees.

Bicco Farms
Bicco Farms, located in the fertile savannah
on the outskirts of Bogota, Colombia,

grows alstroemerias, statices, solidagos
and limoniums blue. The flowers were
bunched manually, but in March 2016, the
quality buncher 2.0 Colombia edition of
Havatec was installed. This is to deal with
a decrease in availability of employees,

and especially skilled employees, and
an increase in labor costs. It is not only
a tailored solution that will not just help
instantly but also benefit in the future.

Customized orders

Havatec supplied Bicco Farms with their
quality buncher 2.0 Colombia edition. This
buncher is called the Colombia edition as
it needs to fit in the ‘flexible’ Colombian
post harvest process. “The regular quality
buncher 2.0 is developed for mass
bunching, so many of the same flowers
are being bunched in the same quantities.
In Colombia, however, they have a lot of
customized orders, which means that they
have to deal with different amount of stems
per bunch. Moreover, many Colombian
farmers often grow several flower varieties.
All'in all, this ‘flexible’ Colombian post
harvest process resulted in a more flexible
and easy to customize bunching machine:
the quality buncher 2.0 Colombia edition,”
he concludes.
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Crop Protection

hey say that our crops

are exposed to about

240 economically
important pests and diseases
and Downy mildew happens
to be that disease affecting the

many varieties of roses grown in

Kenya today.

Downy Mildew is one of the major disease challenges to the floriculture
industry whose control budget is about 20% of the total pesticide value.
It occurs rapidly and the effects on the quality of roses is irreversible
and the loss is irreparable.

What is downy mildew?

Downy mildew is a fungal disease that mainly causes destruction of
leaves leading to massive defoliation. It’s a disease of moist cloudy
conditions which is active only in cool and damp conditions that causes
severe and rapid defoliation - can defoliate an entire plant in 2 days.
The causal organism being Peronospora sparsa, a fungus that is highly
destructive and fast spreading in roses.

Downy mildew affects different parts of the plant such as the leaves,

stems, peduncles, calyxes and petals hence affecting young growth

which may wilt. The leaf symptoms are Irregular-shaped, purple spots
that form on the upper leaf surface while light grey brown spore masses
form on the underside of the leaf. The brown spots look like injuries
caused by a chemical spray. Older leaves infected first and then
progressively younger leaves follow.

The fungus under unfavourable conditions, survives as mycelium or
oospores in or on plant parts without showing disease signs but upon
favourable conditions, mycelium growth resumes among the plant cells
to produce oospores (fungal seeds) within 3 days. Oospores are spread
by wind or water and germinate on leaf or other plant surface. Unlike
powdery mildew spores, which are spread by the wind, downy mildew
is spread by splashing water. Some farms carry over the disease from
bud wood taken from infected stock during propagation.

How do you control downy mildew?
That’s the question in some of if not all grower’s mind and the many
who are able to control it are able to identify the disease and it’s stages,
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Be Wary Of downy mildeW By Joseph Maina

looking for symptoms of early infection on older leaf tissue before
chlorosis develops and identifying the symptoms before the disease
reaches flowers, understanding the biology, the predisposing factors,
monitoring the disease’s progress which helps in predetermining the
disease onset and coming up with an appropriate chemical intervention.
Controlling the disease can be summarized into;

Field and Crop Hygiene: This involves maintaining greenhouse
cleanliness, removing infected plant tissues & fallen plant debris well
away from your production area since spores may survive and be viable
on dried fallen leaves for as long as one month.

Cultural Practices which may include opening up the crop by pruning,
improving greenhouse air ventilation by opening up vents especially at
sunset when the greenhouse air is warm and moist while outside air

is cool and drier. It is critical to keep relative humidity below 85% to
decrease sporulation on infected plants and stop germination of spores
on healthy plants. Humidity should not remain above 85% for more than
3 hours

Chemical Intervention: This is the last but not least method of
controlling downy mildew. Crop protection products safeguard harvest
yields, and thereby ensure that the flowers are of high quality. Many
products give excellent control when used as preventive treatments
rather than curative treatments. Growers should categorize the
fungicides into Penetrant, Protectant, Post-infection, eradicant, Immune
system enhancement etc. Another notable factor is the Spectrum of
activity, Resistance concerns and IPM management coupled with crop
safety.

There is need to position the chemical so as to interrupt the disease
progress at the right point as well as the correct application which is
critical.

BASF knows the threat of downy mildew and is constantly innovating
new solutions that can stand the test of twenty first century grower
demands and challenges. BASF has introduced Orvego® 525SC

whose activity is superior in Downy mildew control.

Orvego® 525SC is a versatile element for your downy mildew spray
program that maximizes the marketable yields of your crops — for all
markets worldwide. It has dimethomorph and Initium™ that stops the
flow of energy in the fungus like a valve stops the flow of fuel in a pipe
as well as no cross resistance observed with other chemical classes.
Initium is an innovation breakthrough by BASF and forms a very vital tool
for resistance management as it’s in a class of its own.

The parting shot is that the damage caused by Downy mildew is more
or less dependent on the skill and experience of the grower who takes

customer satisfaction a notch higher.

Joseph Maina is the BASF Ornamentals
Manager - Kenya



| INTRODUCTORY OFFER

Introducing a new product, in
keeping with better efficiency and
output on the farm.

Faatures of the Flower Bucket include

= Strong hand grip on two opposite sides

& Sige stoppers to pravent tight stacking

* LV Stabilised thus withstanding the
harmiul effects of the sun

» Fill level graduation on the mside for
accurate water levels

* |deal design for flower wansponation
and storage

* Same [ﬂﬂlpril':t as round buckets

& Cames more stems than other buckets
{approx. 15% mong)

& Saves storage space lost using other
buckets

* Ayvailable In various colours and specific
colours for special orders

* Ayvailable with persanalised names with &
minimum order

* Oine year guaranies

Sdrma foohpant & round bBuckoats
Bt 159 ficne CAMTE Space
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The Market Needs
Some Good

Orange Roses

he market needs some
good orange colors”, says
Alessandro Ghione of Nirp
International. For this reason,
this rose breeder invested
years in enhancing their orange varieties
and developing new ones. Lately, they
introduced a new variety, called Tabasco
and it is exclusively being grown by the
Kenyan Fontana Group on 5ha. “The prices
are encouraging and we are planning to
plant another 3ha next year”, says Girish
Appana, CEO at Fontana Group, a Kenyan
flower farm that mainly exports to Europe.

Need for good orange color

According to Ghione, orange is a happy
color which is purchased all year round,
while other colors like yellow, red and white
are more seasonal/periodical. Even though
orange is a good color for year round
production, the buyers are still looking for
a longer lasting flower and more modern
shapes. “We invested years in finding the
right variety that fulfills these needs and we
came up with the variety called Tabasco.
This variety has a shelf life of 13 days

after transport and the buyers are loving
this new orange variety. However, most

of the compliments must be addressed

to Appana, who has seen and believed in
the great potential of Tabasco since the
very beginning of the commercial selection
process”, he says.

Exclusively grown by Fontana
Group

The variety Tabasco is grown in Kenya
by the Fontana Group under exclusive
agreement. Appana: “At Fontana, we
do strict selections from 2015 varieties.
Only varieties that are not susceptible
to botrytis, that have good vase life
and after extensive testing are chosen.
And the Tabasco was the chosen
Orange among many varieties.” Nirp
International was very pleased with this
selection. “For
us, as breeder,
it is very important
that a new variety
is introduced

on the market
through excellent
companies that
will bring on the
market high quality
flowers. In this
way the buyers will
start to know and
appreciate the new

Breeders

variety. In particular, the first period is very
important: positive first impressions are
fundamental to start to generate interest in
the novelty”, says Ghione.

Encouraging prices

According to Appana, the prices have been
extremely encouraging. “It has proved a
good decision to market the Tabasco”,
says Appana. “Being a new variety and a
standard Orange color it takes time for the
market to pick the Tabasco as the preferred
orange. However, the current prices are
already comparable with the best orange
varieties that are in the market. In the

next few months, we hope the Tabasco
becomes the preferred Orange. Then,

we can get higher prices than the other
oranges in the market.”

Increasing production

Fontana Group has 4 farms (collectively
110 hectares under greenhouse) in Kenya
and are growing Tabasco in two of the high
altitude farms; at 2600 meter and 2400
meter altitude. “In this way, the buyers will

always have access to Tabasco even if

one of the farms have problems.” At those
two farms, the Tabasco is planted over
5ha. “For a new variety and for the first
planting this is a lot”, says Appana. They
expect around 5,000,000 stems (around
60-70cm) of Tabasco from this area and
next year, they are planning to plant another
3 ha. “Then we can supply the market with
8 million stems a year. And if the market
wants more after that we will plant more
Tabasco”, concludes Appana.
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oyal De Ruiter East Africa

welcomed African rose growers

and other players in the
floriculture industry to their first open house
showcase this year. The two day event held
on 9th and 10th March was an opportunity
for Royal De Ruiter to showcase their
current commercial varieites, new market
introductions as well as code varieties.

“The open days were timely as we got to
share with our partners our strategic plan
moving forward especially after receiving
our royal designation just before close of
2015,” said Edward Manning, MD Royal De
Ruiter East Africa.

Notably present during the open days was
one of Royal De Ruiter owner directors
Henk de Groot who interacted with guests
as they shared ideas and exchanged deals.

Some of the growers who visited on open day

Rose varieties bred at Royal De Ruiter are
sold worldwide, supported by a network

of agents and representatives who provide
prospective buyers with carefully compiled
information based on measurements carried
out on our products at our various testing

Dutch Beauty! from Schreurs Grown
at Bemack Farm Mt Kenya

“What’s more unique is that at the vase, the rose opens up well without the
color fading away making it a good choice for a arrangements,” he adds.

¢ Has a nice orange color
e Stem length 60 — 80cm

® Production 180 — 200 stems per M2 per year.

¢ VVase life 10 — 12 days

¢ Normal susceptibility to pests & diseases

e Head size 4 — 5cm

® Has very good presentation in the buckets & on the vase.
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emack Farm is located in

the Mount Kenya region

at an altitude of 2,500
meters above sea level. The 13ha
farm managed by Mr. Rakesh
Kutteih currently planted 5,000m2
of orange Schreurs rose Dutch
Beauty!. According to the farm’s
packhouse manager, Hannington,
this is a unique orange that has a
striking and lovely color.

facilities. Royal De Ruiter also has
testing facilities in all of its production
areas across the globe, an approach
that has proved highly beneficial in
realising the firm’s envisioned goals
in respect of product differentiation.

Olij & Jan Spek Roses
for that Special Woman

Alpe d’huez

The Jan Spek variety, Alpe d’Huez is an
almost pure white rose with a large bud and
nicely shaped flower that boasts a unique
symmetry. She is also a high producer

with good stem-length. When the first
bunches of the rose were introduced by

Olij Holland, the prices were quite decent
and immediately some comparisons started
being drawn between Alpe d’huez and other

leading roses in the white segment.




t is said that Spring is the season of new beginnings.

A time when earth rejuvenates and comes to

life, bringing forth the best of the year. Just like
Spring, yellow flowers hold the joy that comes with new
beginnings. While most of the other roses such as reds
and whites convey passion, love and romance; a yellow
rose flower symbolize springtime, friendship, appreciation
and devotion.

Kenya boasts an array of beautiful yellow roses that are
appreciated across the world. They come in different
shades, sizes and lengths, but the common factor
amongst them is that they are all very attractive flowers.

Dummen Orange East Africa Inaugural 2016 Open Day

ummen Orange East Africa (DOEA)

was abuzz with activity as they

hosted flower growers and other
guests during their open days in Naivasha
on 10th and 11th March. The entire
showcase house was in a full beautiful
bloom.

Dummen Orange top directors were also
in town for the two day event and together
with their East African counterparts shared
their vision with the growers. Dummen
Orange East Africa handles various
cutflowers including standard and spray
roses, indoor and outdoor carnations,
chrysanthemums, statice, phlox,
gypsophila, eryngium and solidago.

“We are currently testing several varieties of
these flowers at flower farms in the region
to gauge the market reaction which will
then act as a guide to growers on how and
what would be best to grow,” said Peter
Mwangi GM Dummen Orange East Africa.

“By merging top breeders and other brands
in the industry and blending traditional
techniques with modern technologies,

Dummen Orange is able to produce
superior flowers for the market,” adds Peter.

According to Steve Outram (Dummen
Orange East Africa Sales Manager), their

target for this year is to cover 70 hectares
in the region. An effort he describes as
‘no mean feat’ but one that is achievable
especially after last year’s acquisition of

Terra Nigra.

“Initially, we mostly had big
headed roses that were lower
in production but now we have
added into our assortment
smaller headed roses that are

high producers, says Steve.

Dummen Orange adopted its
present brand in 2015, which
is a collection of several other
excellent brands.
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flower company in Naivasha
is contesting a demand for
ayment of Sh1.3 billion tax

by Kenya revenue authority, saying the
formula used threatens the industry. Van
Den Berg Kenya Ltd claims the Kenya
Revenue Authority used an incorrect
formula to arrive at the tax figure for
2008-2013.

Through lawyer Tom Ojienda, the
company said the taxman insists

on demanding “unsustainable and
unreasonable taxes” even after the
company had worked out the tax due
and submitted its returns. “KRA bases
its claim on a general formula and not
on actual sales. This threatens the flower
industry,” said Prof Ojienda.

Van Den Berg Kenya grows roses
in Kenya and sells them to a related

Van Den Berg Sues Kenya Revenue Authority

company, Van Den Berg BV in the
Netherlands.

KRA had demanded Sh2.1 billion but
revised this to Sh1.3 billion after a

few concessions. Prof Ojienda also

said the authority violated the transfer
pricing rules, which require that once an
objection is made, it is bound to respond
within a specific timeframe.

He said the authority failed to respond
within the legally specified timeframe
and the objection was thus deemed to
have been allowed. Further, Prof Ojienda
said the authority purported to adjust the
flower firm’s sales for the years 2008-
2010 to an average price of 0.10 Euros
per stem. The company is seeking a
declaration that the amount demanded
and the formula used to arrive at the

tax amount is unlawful. The hearing
continues on May 18.

Our Knowledge, Your Success.

Correction and Clarification:

Amiran’s Dipnoy 60-V2

In an article and Ad in the Floriculture Magazine (issue of November- December 2015),

it was stated that Amiran’s Dipnoy 60-V2 is for the control and prevention of botrytis. We

would like to correct and clarify that Dipnoy is for the prolonging of flower vase life in post

harvest management, the product has no attributes on the control of botrytis.

Amiran understands that post harvest systems play a critical role in enhancing the

competitiveness of cut flowers which by nature are highly perishable. The company’s goal

is to help its farmers in delivering the produce to the final consumer as good as when

harvested.

We apologize for any misleading information or inconvenience caused.

Feel free to contact us for any further clarifications.
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Mums were the favorite
on Int. Women’s Day

oyal FloraHolland has analysed

how the sales went during the

holidays of the English Mother’s
Day and International Women’s Day.

This year the English Mother’s Day fell
on March 6. The purchasing weeks were
thus a bit earlier this year than last year
when that Mother’s Day fell on March

15. We have ascertained that about 10%
more sales of cut flowers were achieved
in the English market in the two weeks
preceding the English Mother’s Day. This
is due mostly to more flowers being sold
(about 8% more) at a 2% higher price. We
noted more spray chrysanthemums and
tulips being given to mothers this year
than last year. Roses were less popular
this year: 10% fewer roses traded via the
Netherlands were bought as presents for
English mothers.

In the run up to International Women’s Day
(8 March 2016), we noted a rise in sales

of cut flowers of almost 8%. In particular,
more flowers were sold. We have to take
into account that additional sales were
generated by the overlap with the English
Mother’s Day. As International Women’s
Day is a popular holiday especially in
Russia, Royal FloraHolland paid particular
attention to Russia. In line with recent
developments in Russia, the trade to
Russia around International Women’s Day
was evidently under considerable pressure
(8% less turnover).

Over 20% fewer flowers were sold. In
particular, tulips were less popular this
year compared to last year: 35% fewer
stems were traded. Roses were also less
attractive in terms of both quantity and
price. The winner turned out to be the
spray chrysanthemum, of which 10% more
flowers were sold at a 15% higher price.



Yolande van den Boom
new CEO MPS

Bayer Cropscience
Names new Floriculture

Extensive experience in
primary sector, management,

sustainability and certification
was decisive in process of
engagement

Yolande van den Boom (52)
succeeds CEO Theo de Groot,
who will retire mid July. Van den
Boom was born in Rotterdam and
is highly involved in themes like
CSR and sustainability. Besides
this she has extensive knowledge
of food security and certificates in
that area.

Van den Boom has extensive
experience in certification,

agriculture and sustainability.
She has been involved intensely
in setting up and securing
various food safety certification
schemes. Amongst other
projects she has also been
involved in co-development of
schedules on behalf of Stichting
Milieu Keur (SMK). Van den
Boom’s extensive experience

in sustainable business is very
worthwhile for MPS, whose
major focus is on greenhouse
horticulture. Van den Boom:

“I am very happy to join MPS.
With my background, my years
of experience as a commercial
quality and operations director,
my knowledge of change
management and innovation,

as well as my passion for
sustainability, | hope to be able
to strenghten the leading market
position of MPS. All the pieces of
the puzzle fall into place for me.”

Crop Manager

ayer Crop Science, a
leader in innovation and

solutions for the flowers
industry in East Africa, announced
that Mr. Leonard Kipchumba
Cherop has been appointed to the
new Crop Manager in charge of
Floriculture effective April 2016.

He takes over this role from
Anthony Songoro who has been
promoted to head the marketing
department.

Mr. Kipchumba joins the group
with a wealth of experience in
both crop protection and flowers.
He began his career as a grower
with Penta flowers limited where
he rose to assistant manager
position. He has also served
in several other organizations
including Syngenta East Africa
where he successfully served as
an area manager.

Bayer Cropscience is fortunate to
have someone with his knowledge
and experience and hopes he

will go a long way in improving its
service offer further to the industry.

Hortivation Cup 2016: Who Designs the Most Beautiful Sun Terrace?
hortivation Instigates New Competition for Goods Presentation

oining-In is Worthwhile: Winner Receives Professional POS Coaching

The Cup-winning team will be presented in the media and will receive a

hortivation by IPM ESSEN will take place for the first time at Messe

Kalkar from June 13 to 15, 2016. The creative get-together will pick up
trends which are foreign to the sector and will show how these can be used
for the green sector in order to boost the sales of plants. As an important part
of the comprehensive accompanying programme, the hortivation Cup will
support the vision of the fair concept and is addressed to garden centres and
specialised retailers. The new competition will not only present market-ready
concepts for the point of sale but will also give the exhibitors and the visitors
new stimuli in order to become actively involved in the innovation process in
the green sector and to refine ideas.

"The Sun Terrace - Green QOasis in the City" will be the motto of the innovative
competition for goods presentation. The Rhineland State Horticultural
Association will be the organiser and the promoter and will be provided with
its platform at hortivation. Garden centres and specialised retailers will be
called upon to design a terrace covering an area of twelve square metres
with goods from all their ranges. No limits will be set on creativity. It should

be possible to adopt the presentations one to one for the point of sale.
Furthermore, the terraces will serve the trade public as a source of inspiration
for successful goods presentation. In addition to a knowledgeable jury, the
visitors will be able to choose their favourite terraces during the period of the
fair. The winner will be selected on the last day of the fair.

cash prize amounting to Euro 500 as well as a one-day in-house workshop.
In this case, a coach will accompany the winner and will give helpful tips
for successful goods presentation which will ensure a strong turnover. The
terraces in the second and third places will win Euro 300 and Euro 200
respectively.

hortivation Cup Online

Anybody who is curious can already obtain advance information about the
participants in the Cup on the hortivation website. The teams are introduced
in portraits and interviews. The winner’s success story as well as all the other
results will be published in a comprehensive form after the fair. Therefore, all
the participants will profit from the hortivation Cup beyond the period of the

event, too.

Application Documents are Available for Downloading

Any specialised retail trade businesses which are organised in professional
bodies will be entitled to participate with their decoration teams consisting of
gardening or floristry specialists and trainees. The terraces will be set up in the
period from 3 p.m. to 8 p.m. on Sunday, June 12, 2016 or from 8 a.m. to 11
a.m. on Monday, June 13, 2016. The detailed participation conditions as well
as all the necessary application and registration documents can be retrieved
from www.hortivation.de.
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| Company Profile |

East African Packaging Industries Ltd
are Making Magic

In EAPI you have a

packaging solution

provider who minds

56

your pocket.
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East African Packaging Industries LTD. are making magic. In one word, they
‘ exist for the sake of simplicity. They focus their efforts into taking on all the

worries over packaging from their customers, leaving them to concentrate

on their core activities. Their contribution to the business mix is brief, crisp,
penetrating, perceptible and a creative insight into the minds of consumers.
Memorable ideas, images and stories, where less is more and understanding triumphs
over information”, | concluded as Mr Nick Barnes took us through the interview. In
his narration from one department to the other, one statement kept on recurring, no
compromise to quality.

Leading a company alongside a team of people who have some of the best
managerial skills, with the best technology in the region and company culture is
what makes the effort worthwhile. This is why you must speak to the team despite
my general overview”, says Nick, in a 30 minute interview with Floriculture Editor,
Masila Kanyingi.

EAPI Ltd has been accredited ISO 9000 Quality standard among many other
standards. The quality system involves the setting of performance improvement
standards and targets throughout the operations of a company, and reviews the
performance rating of the supplier by its customers.

It is a customer oriented company and aims at customer satisfaction above
everything else. No idea would be too radical for the company and it manufactures a
whole range of standard sized flower. “Our expansion for the last four years has been
both markets driven and technical. Our concentration has been on the market outside
Kenya as well as Kenya’s growing sectors, mainly floriculture and horticulture, says
Nick.

Back Ground

EAPI Ltd has been operating in Kenya since 1959, when a sack plant was opened
in Mombasa. The corrugated container division was started in 1967 when EAPI took
over Kenya Box.

EAPI Ltd is comprised of the sack division, located in Mombasa and the corrugated
container division in Nairobi. In Nairobi operations are divided into two units,
Administration under the Managing Director who also oversees the general running of
the company and the Factory under the Operations Director.

EAPI Ltd. is the largest purchaser of paper in East Africa, and also the largest supplier
of tea sacks, cement bags and corrugated packaging. The corrugated box division
has a market share which fluctuates between 20% and 30%, depending on the
season of the year. There is considerable over-capacity in the box market, and EAPI
Ltd is capable of meeting sales requirements within 11hours shift for the most part of
the year.



MOMBASA OFFICE

Corner Voi St. and Shimanzi Road

PO Box 90442, Mombasa 80100, Kenya.
Tel: 2225157/2225158/2225527/6

Fax: 2227551

Web: www.eapi.co.ke Email:
sales@msaeapi.co.ke

HEAD OFFICE NAIROBI
Kitui Road,off Kampala Road

PO Box 30146, Nairobi 00100,
Kenya. Tel: 3955000/3955600
Fax: 3955500/3955601/3955468
Web: www.eapi.co.ke

Email: sales@eapi.co.ke
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The Right Carton
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or export Horticulture, you can rely on our high-quality packaging solutions to ,
ensure that your produce gets to the market in the same state it left the factory-fresh. “7‘

Better By Design
East African Packaging Industries Ltd ﬂ v
Nairobi (cartons) Tel: +254 (0) 20 395 5600 fax +254 (0) 20 395 5601 email: sales@eapi.co.ke i. -
Mombasa (paper sacks) Tel: +254 (0) 41 222 5157/8 fax: +254 (0) 41 222 7551 - T

email: sales@msaeapi.co.ke Web www.eapi.co.ke
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EAPI Limited has come up with an innovative packaging solution for export market.
The solution is meant to save exporter millions of shillings in freight. This new shipper
is simply light, strong and cost effective. Light is the right way to go and EAPI is the
natural supplier of choice to deliver this USP. At EAPI we guarantee value for money.

AP 1
Better By Desligim EAPI

Better By Design




Sappi Containerboard

Sappi’s Containerboard offering is a
complete solution of premium quality

products, that results in increased
production efficiency and lower cost
end-use products.

Sappi, celebrating its 80th anniversary this year, has
been a loyal supplier to the paper packaging industry
for many decades. Although evolving, Sappi’s
strategy and mission is still firmly based on products
and processes focused on woodfibre, with packaging
identified as a strategic market segment showing
strong global growth potential. As a consequence,
Sappi has made, and continues to make, significant
investments in their manufacturing operations to
produce world class products.

Sappi’s paper packaging products, used in the
manufacture of boxes and cartons, contributes to
economic growth through the export of fruit and
vegetables packaged in boxes. Sappi offers an
extensive range of premium quality fibre-based
packaging products, and their extensive supply
chain network is set up to service customer needs
throughout the country. Innovative products meet
industry requirements, in line with market trends for
paper combinations with lightweighting, strength
and cost advantages, without compromising on
performance. Sappi also considers carbon footprint
benefits of reduced road, air and sea-freight costs
for packaging.

“Our product innovation is driven by market
demand,” says Richard Wells, General Manager
Commercial, Sappi Paper and Paper Packaging.
Sappi manufactures a range of fluting and liner paper
products for the agricultural markets for packaging
fresh fruit and vegetables. Sappi also produces paper
packaging products for frozen meats and fish, as well
as the industrial market where heavy duty boxes are
required for transporting and shipping automotive
parts, domestic appliances, beverages and cans.
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Key product benefits

Products, such as KraftPride®, UltraFlute® and
UltraTest®, used in box combinations offer customers
versatility in application. KraftPride is a 3-ply virgin
linerboard available in grammages from 140 to
330g/m2. UltraFlute, a semi-chemical fluting made
from virgin NSSC fibre, is available in grammages
from 125 t0180g/m2. The superior burst and strength
properties of these products, together with high
humidity performance, ensure that products retain
strength over longer periods of time in changing
cyclic humidity conditions experienced throughout
the supply chain. The benefit to customers is that
these properties prevent boxes from collapsing.
KraftPride provides a superior print surface for
greater aesthetic appeal of graphics on end-use
boxes. This enables brands to differentiate from
those of their competitors. UltraTest has a 100% kraft
appearance and can substitute recycled liners.

“Our products carry international ISO 9001 and

ISO 14001 certifications. The woodfibre used in our
process is a renewable resource that is FSC® (Forest
Stewardship Council®) certified, biodegradable and
recyclable. In addition, relevant products are certified
safe for food contact through BfR (Bundesinstitut fur
Risikobewertuing). Paper packaging is an ideal medium
to protect products from farm to market,” says Wells.

Sappi is proud to be associated with East African
Packaging Industries Ltd, a world class carton

manufacturing facility.
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Operations

Statistics available reveal that Kenya
is losing millions in freight and post-
harvest handling of flowers. “This
makes our flowers less competitive in
the market”, said Mr Heinz P. Meyer,
the operations director. Mr. Heinz
who was accompanied by Mr Robert
Muchiri, the Technical Manager,
confirmed that for the last one year,
the company has invested a lot to
provide solution for these losses in
addition to ensuring that there is no
compromise on quality as well as
training growers on cool chain and
carton handling.

Production

“Quality is the hallmark of EAPI
Ltd's operation. The driving concern
therefore is the desire to give clients
the best quality products and

Company Profile

planning, production scheduling as well
as the sales, distribution and servicing
of the product. They point out every
single thing that must be improved.

Technology and innovation are the
backbone of most of our processes

at EAPI. It is in this respect that

the technical team remain a major
contributor in any achievement. They
actively participate in coming up with
the operational procedures and are
instrumental in evaluations. Being

part of the action team, they also
spearhead programs for minimising

of waste and energy. Machine down
times due to breakdown is minimal.
“We manage to weather this storm
through our qualified and experienced
staff. Through innovation, we have
remained on the front line in developing
improved packaging for our customers.

services. Naturally we become part of the Mr Heinz P. Meyer, Our brands, corrugated cartons and paper
client, working alongside their production The Operations Director. sacks form our strength as leaders in
and marketing team”, says Mr Heinz. quality and service in the market”, says Mr

business strategies, he adds”. .
“Customers are assured of top class 9 Heinz.
services courtesy of high qualified customer

According to Mr. Heinz, consumers have

sensitive staff, state of art technology, and The state —of-the-art machines and

a host of well-focussed, customer centred the authority over product innovation and

corrugators has resulted in a competitive
edge as far as
[ quality and bulk
® o ® ' production is
e¢$ JEMIGROUP

. . . The corrugator

is capable of

Tr—

producing very

We are proud to be associated with low grammage
EAST AFRICAN PACKAGING INDUSTRIES LTD ;™" >

to heavy duty
h L
as we celebrate your 50" Anniversary together double wall
boards. Another
benefit is its ability

» Import & Export of Airfreight & Seafreight > Warehousing to do coating
» Bond and Treo management > Transport Contractors of the boards

. . . which helps in
» Customs Clearance » Local & International Courier Services

improving of

® d water resistance.
d ® Nairobi Office: 1" FIr. PANESAR CENTRE Mombasa Rd. The conversion
D ':‘ Tel: +254(20) 230 1551 Cell: +254 713 064 432 die-cutting
- _ Mombasa Office: machines have a
J e m I 2" FIr. EXPRESS HOUSE Cell: +254 725 960 603 JEM] COUR[ER capability of both
FREIGHTS LTD int'o@j.emi,(o,ke Your world @finger tips flat bed and rotary
for all your cargo solutions jeml.co.ke die-cutting and
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Company Profile

can print up to four
colours. Our folder
Gluer is capable of
printing up to full
colours and together
with stitchers meets
all the regular slotted
cartons (RSC)
requirements of our

customers.

1

% “The future of boxes
Mr Robert Muchiri,

the Technical Manager

Light weight box
concept

is in ensuring that
our customers

save on freight

and quality” says Mr Muchiri. Adding, “Innovation is the key to
production as well as processing of knowledge”. Armed with

this, the technical department has introduced a box that will save
the customer millions of shillings paid in freight. The light weight
concept is a complete reversal from the conventional heavy waste-
based fluting board. The box which is lighter will fetch lower freight
cost and save money for the grower. Though no backing statistics
available research shows growers will save over 16% of their
current freight cost.

Additionally, the light box drop lightly compared to the heavy box
hence minimal impact compared to the heavy. This will translate
to strength retention in the cool chain. The lighter box is done with
a specialised fluting paper called semi-chemical fluting, which
enables it to perform better in the cool chain and increase its
residual strength. Box deterioration is also better hence impact of
the packed product reduced.

Training: EAPI is also investing a lot on cool chain training and
handling of boxes. The training is tailored to ensure growers
product have none or minimal bruises before reaching the
customer. In addition, it also ensures minimal friction if any during
transport.

“A bruised product or neck bend product will be less competitive
and fetch less than the market price”, says Robert Muchiri. Growers
need to understand inserting of SFKs and handling of the flower
box before and after packaging. In addition, the company trains on
storage of the boxes.

Sales and Marketing

Packaging customers tend to leave the packaging hassles to
experts in order to concentrate on their core activities. This is where
EAPI comes in. As a packaging solutions provider; EAPI is not just
offering a box. Their approach is different. “We challenge, innovate
and inspire our customers. Our consultative approach is in finding
alternative solutions to packaging needs. We add value by showing
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how costs can be driven down while still retaining a competitive
edge”, Says Ms Lucy Kinyanjui.

One of the challenges facing carton Manufactures is the movement
of goods from the factory to the customer’s premises and or
delivery points. This can be attributed to poor infrastructure and
never-ending traffic jams.

Cartons are transported to customers in two ways. Some
customers, mainly from the horticultural sector prefer collection on
return after delivery of flowers at JKIA. EAPI has also out sourced a
delivery services provider, who provides different truck sizes.

“We use various activities to educate and benefit our customers.
These include; participation in corporate social responsibility
initiatives, taking part in some annual exhibitions notably IFTEX and
the Naivasha Horticultural Fair”, Adds Lucy.

In today’s fast paced, high tech age, business must expand. EAPI
Ltd has a bright future. Currently, they are serving most of the
Comesa region with an eye to further expansion. The company is
capable of handling any orders.

Challenges

“There are high costs of operations in Kenya which cannot be
ignored such as electricity, finance, communications, infrastructure
and custom duties when importing through the port, all these
makes it clear why local packaging suppliers cannot produce and
sale at internationally competitive rates”, Says Nick.

Paper prices are such that they constitute over 60% of the cost of
the manufactured carton, so there is little scope for great flexibility
on selling prices.

Future Plans

EAPI, as a packaging solution provider is also partnering with
growers to introduce glued boxes and phase out machine erected
boxes. This will reduce injuries caused by staples while packaging
or unpacking in addition to making the box firmer.

“On expansion, the focus is on the customer. They thrive on any
challenge to develop solutions and improve the packaging of
customers”, Says Nick.

Still in pipeline is the reduction of die cuts. “Looking at the standard
box today, it has many different concepts on die cuts. While we

all agree that the role of a die cut is ventilation, we disagree on the
shape and the number of die cuts. Some growers prefer three while
others go for two. The shapes range from rectangle, to circle or
semi-circle. Standardizing them will cut more cost to the growers”
says Mr Heinz.

In EAPI you have a packaging solution provider who minds your
pocket.



Reports that Kenya flowers are exported to 60 destinations
across the world is not only heartwarming but serves to
rubbers tamp the enviable position the industry occupies as a
foreign exchange earner.

Only recently buyers at the World Floral Expo in Miami were
wowed by the quality of Kenya flowers a pointer to better days
ahead in the US. They expressed interest in learning more
about our flowers and for the first time a delegation from US
and Canada will be visiting the country’s flower farms during
the upcoming International Flower Show (IFTEX).

The show will bring buyers and importers for the fifth edition
of IFTEX in Nairobi. The flower bonanza which has grown in
numbers and stature should serve as a reminder of how much
the industry players have invested in to capture the world
attention.

It is worth noting that it is a huge honour as a country to be
spearheading a break from the tradition. While about 65 per
cent of exported flowers are sold through Dutch auctions,
direct sales are starting to record impressive growth, reports
indicate.

To attract an event of such global stature is no mean feat for
the country, brings with it blessings and challenges in equal
measure.

The increasing number of international buyers from Europe,
especially from Holland, Germany, France and UK; Japan,
Russia as well as other Eastern European, Middle East and
non-European countries is surprising and indicates a strong
growing interest from the buyers to get more directly involved
with flower suppliers from Kenya.

The show has grown into a top Kenyan brand, strengthening
the country’s position as a leader in global markets, while
enhancing the image of Nairobi as the home from where 40 per
cent of the flowers sold in Europe originate.

| News Feature

The Kenya Flower
Journey And The Beauty

Of Partnerships

But even as attention continues to be concentrated on
increasing and diversifying markets, there is greater if not
equal focus to quality and responsible production practices
for continued market access and sustainability. And with new
markets opening up fast demand will need to be matched with
consistent and high production. And this means flower growers
both small and large scale would require necessary assistance
and infrastructure to up production.

And anyone keen on the flower industry knows that much

as it is one of the country’s biggest export earners falling
under the larger horticultural sector, production challenges
abound requiring the attention of everyone from the grower
to government. Pests and diseases for example have been
every grower’s key concern. What has taken months to nurture
and tend to may be spoilt in a matter of seconds by voracious
and sap hungry pests. However there has been a resolve by
pests and diseases control products in the floriculture industry
in check. Elgon Kenya Limited for example has been active in
the flower industry through partnerships with respected global
brands to ensure it gives the farmers timely and high quality
remedies on the farm.

This inspired by the need to provide cutting edge solutions to
an industry that offers livelihoods to over 500,000 Kenyans.
Through the National Farmers Awards that has been a classic
example of the successes of public private partnership, Elgon
Kenya in partnership with the Ministry of Agriculture, Livestock
and Fisheries has sought to reward players in the sector who
work tirelessly to keep the country fed while building the
reputation and pride of the country in the global arena.

On behalf of Elgon Kenya, | wish the International Flower Trade
Expo Kenya a happy fifth birthday. We look forward to an event
that will keep recording towering success and helping Kenya
becomes the world’s largest producer and exporter of flowers;
we have the resources, the capacity and the will power. Let’s
do this.
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Partners of Floriculture

Dur Knowdedge, Your Success (6 ELGON KENYA LIMITED

O - BASF w kowe

Wa create chemistry

2 ®Arysta

——-.._______
CHRYSAL

incorpomting

xFPS'-‘-"' v |

m/ U R RZI;D\S\% @ pow Agreselences s

Lifescience

FLOWERS FIBREGLASS
*Ii _
o~ ﬂt . N

25 \a@ dudutech '
i’ Environmentally intelligent farming ﬁf&g
nuunpnfe
L
e,nrmmu HYDR$PENICS.- — e N
Insurance

A friend for life.

Floriculture encourages the pursuit of joint activities in areas of mutual interest with national and
international societies, companies and organizations. Agreements have been reached between
Floriculture, leading growers and suppliers and trade associations. This unique partnership includes a
complimentary copy for each member of the registered associations. Floriculture is proud to announce
the cooperation with the above corporates.




FLOWER & VEGETABLE FARMS IN KENYA *

FARM NAME

AAA- Flowers

AAA Growers

AAA-Chestnut

AAA-Growers

AAA-Hippo

AAA-Roses

Acacia Farm-Sunripe

Africala

African Blooms

Afriscan Kenya Ltd

Agriflora Ltd

Akina Farm

Alani Gardens

Altitude Flowers

Aquila Development Co

Ayana Farm

Bamboo Farm-Sunripe

Balaji

Baraka Farm

Batian Flowers

Beautyline

Bigot Flowers

Bila Shaka Flowers

Bondent

Black Petals

Blissflora Ltd

Blue Sky

Blooming Dale Roses Kenya Ltd
Buds and Blooms

Carnation Plants

Carzan Kipipiri

Carzan Kipipiri

(arzan Rongai

Charm Flowers

Colour Crops

Colour crops

Colour crops Naivasha
Countrywide Connections
Delemere Pivot

Desire Flowers

De ruiters

Double Dutch

Duro Farms (Rain Forest land)
Elbur flora

Enkasiti Thika

Equator Roses

Equinox

Everflora Ltd.

Fairy Flowers

Fides Kenya Ltd

Flamingo Holdings Ltd-Flamingo
Flamingo Holdings Ltd- Ibis
Flamingo Holdings Ltd-Kingfisher
Flamingo Holdings Ltd- Kingfisher
Flamingo Holdings Ltd- Ibis Farm
Flamingo Holdings Ltd-Siraji Farm
Finlays -Kericho

PRODUCT

Vegetables/Flowers

Roses
Hypericum
Flowers
Roses
Roses
Flowers
Roses
Roses

Roses
Roses
Roses
Flowers
Flowers
Roses
Eryngiums

Roses
Flowers

Roses
Flowers
Flowers

Flowers
Hypericum
Flowers
Flowers

Flowers
Breeder Roses
Cuttings
Roses

Roses
Flowers
Flowers
Flowers

Flowers

Cuttings

Flowers

Flowers

Flowers

Flowers
Vegetables
Carnations, Roses
Flowers

LOCATION

Nakuru
Nairobi
Narumoru
Nakuru
Thika
Rumuruti
Naivasha
Limuru
Nakuru
Naivasha
Nakuru
Nakuru
Nakuru
Nakuru
Naivasha
Nakuru
Nakuru
Olkalou
Nakuru
Nanyuki
Naivasha
Naivasha
Naivasha
Nanyuki
Limuru
Nakuru
Naivasha
Nanyuki
Nakuru
Athiriver
Naivasha
Naivasha
Nakuru
Athiriver
Nanyuki
Nakuru
Naivasha
Nanyuki
Naivasha
Isinya
Naivasha
Naivasha
Naivasha
Nakuru
Thika
Eldoret
Nanyuki
Thika
Limuru
Embu
Naivasha
Nanyuki
Naivasha
Naivasha
Nanyuki
Nanyuki
Kericho

CONTACT PERSON

Banerjee

Musa Sando
Kiai/Sando

Moses Sando
Steve

Julius Ruto
Antony

Rob

Samir Chandorkar
Reuben Kanyi
(lement Kipngetich
Arfhan

Judith Zuurbier
Dominic Koech
Prakash Shinde
Gideon Maina
Reuben
Balasaheblngawae
Lucy

Dirk Looj

Peter Gathiaka
Kakasaheb Jagtap
Joost Zuurbier
Richard Fernandes
Nirzar Jundre
Apachu Sachin
Mike

Sunil

Shivaji

AmiR.

Nicholas

Justus Metto

Paul M.

Ashok Patel
Vincent

Maina

Geoffrey Mwaura
Peterson Thuita
Daniel Ondiek
Rajat Chaohan
Fred Okinda
James Opiyo
Julius Kigamba
Daniel Moge
Tambe

Charles Mulemba
Tom Lawrence
Sylivester

Francis Mwangi
Peter Mwangi
Purity Thigira
Charles Njuki
Jacob Wanyonyi
Augustine Mwebia
John Magara/Peris
Elijah Getiro

TELEPHONE

0704788852
0787866022
0722944030
0787866022
0721778736
0720330039
0711827785
0721-837968
0735384552
0723920237

0722728441
0722364 943
0723684277
0710791746
0721178974
0723920237
0735593016
0720554106
0720102237
0722676925
0722205271
0722204489
062-31023/6
0722848560
0789101060
0720005294
0718991182
0720895911
0733626941
0721844367
0722755396
0711838689
020352583

0721652231
0722578684
0722200972
0724786004
0720395963
0724264653
0722579204
0723516172
0723665509

0734256798
0721311279
07223125771
0735873798
0753444237
068-30776
0722204505
0722279176
0724391288
0722773560
0721447430
0729050116
0722873539

E-MAIL

banerjee@aaagrowers.co.ke
sando@aaagrowers.co.ke
sando@aaagrowers.co.ke
sando@aaagrowers.co.ke
julius@aaagrowers.co.ke
turiagronomy@aaagrowers.co.ke
naivasha@sunripe.co.ke
sales@africalla.com
samir.chandorkar@xflora.net

cngetich@sianroses.co.ke
arfhan@fontana.co.ke
alani@alani-gardens.com

pm@aquilaflowers.com
gideon@fontana.co.ke

balasaheb.ingawale4@gmail.com
lucy@barakaroses.com
dirk@batianflowers.com
peter@beautyli.com
jagtap.kt@bigotflowers.co.ke
bilashaka.flowers@zuurbier.com
bondent.production@karik.biz
nj@blackpetals.co.ke
appachu7@yahoo.com
info@blueskykenya.com
info@bloomingdaleroses.com
shivaniket@yahoo.com
amir@exoticfields.com

kipipiri.production@carzankenya.com

gm@carzankenya.com
rongai.production@carzankenya.com
ashki@wananchi.com
colourcrops@tmu.com
bahati@colourcrops.com
nva@colourcrops.com
bondet.production@kariki.biz
daniel.ondiek@vegpro-group.com
rajatchaohan@hotmail.com
Fred.okinda@deruiter.com
Opiyojames160@gmail.com
jkigamba@fleurafrica.com

enkasiti@gmail.com
cmulembag@sianroses.co.ke
tom@equinoxflowers.com
everflora@dmblgroup.com
sylvesterkahoro@yahoo.com



FLOWER & VEGETABLE FARMS IN KENYA *

FARM NAME

Finlays -Tarakwet
Finlays Chemirel
Finlays- Lemotit
Flamingo flora

Flora ola

Flora Delight
Florensis Ltd
Florenza

Fontana Ltd-Salgaa
Fontana Ltd

Fox Ton Agri

Fpeak

Frigoken K Ltd
Gatoka Roses
Gladioli Ltd

Golden Tulip

Golden Tulip ( Laurel Inter.)
Gorge Farm

Groove

Hamwe

Hamwe- Molo
Harvest / Manjo Plants
Harvest Ltd

Highland plantations
Imani Flowers

Indu Farm

Indu -Olerai Farm
Interplant Roses
Isinya

Jatflora

Jesse AGA

Karen Roses

Kariki Ltd.

Karuturi

Twiga Flowers
Kenflora Limited
Kentalya

Kenya Cuttings
Kenya Cuttings
Kenya Pollen Flowers
KHE

Kisima Farm
Kongoni River Farm-Gorge Farm
Korongo Farm
Kreative

Lamorna Ltd
Lathyflora

Lauren International
Lex International

Liki River

Liki River

Livewire

Lobelia Ltd/ Sunland
Lolomarik

Loldia Farm
Longonot Horticulture
Longonot Horticulture
Maasai Flowers

PRODUCT

Flowers

Flowers

Flowers

Roses

Roses, Hypericum

Cuttings
Roses

Vegetables
Roses

Roses
Roses

Flowers
Hypericum
Fowers

Roses

Roses

Cuttings & Herbs
Flowers

Roses
Flowers

Flowers

Flowers
Flowers

Flowers
Flowers
Flowers

Roses
Roses

Roses
Roses

Flowers
Roses
Flowers
Flowers
Hypericum
Roses
Roses

Flowers

LOCATION

Kericho
Kericho
Kericho
Njoro
Solai-Nakuru
Kiambu/ Limuru
Naivasha
Nakuru
Nakuru
Nakuru
Naivasha
Thika
Nairobi
Thika
Naivasha
Nakuru
Nakuru
Naivasha
Naivasha
Naivasha
Nakuru
Naivasha
Athiriver
Olkalou
Nakuru
Naivasha
Nakuru
Naivasha
Isinya
Naivasha
Mweiga
Nairobi
Thika
Naivasha
Naivasha
Kiambu/ Limuru
Naivasha
Ruiru
Thika
Thika
Nanyuki
Timau
Naivasha
Naivasha
Naivasha
Naivasha
Limuru
Thika
Naivasha
Nanyuki
Nanyuki
Naivasha
Timau
Nanyuki
Naivasha
Naivasha
Naivasha
Isinya

CONTACT PERSON

Japheth Langat
Aggrey Simiyu
Richard Siele
Sam Nyoro
Wafula

Marco

Anne Marie
Yogesh

Kimani

Girrish Appana
Jim Fox
Mutiso/Titus
Nicholas Kahiga
Chris

Pieriguichi / Claudia
Ravi

Ashok

Patrick Mulumu
John Ngoni

Peter Kamwaro
JosephJuma
Phanuel Ochunga
Mr. Farai Madziva
Amos Mwaura
Moses

Wesley Koech
Everline Debonga
Gavin Mourittzen
Pradeep

James Oketch
Thuranira

Peter Mutinda
Samwel Kamau
Rob

pius Kimani
Abdul Aleem
Linnet

James Ouma
Kavosi Philip
Joseph Ayieko
Elijah Mutiso
Martin Dyer
Anand Patil
Macharia

Bas Smit
Mureithi

Mbauni John
(Chris Ogutu/Carlos
Steve Qutram
Madhav Lengare
Nitin

Esau Onyango
Peter Viljoen
Topper Murry
Gary/Rotich
Chandu

Patrick Mulumu
Andrew Tubei

TELEPHONE

0722863527
0722601639
0721486313
0721993857
08382972

0710802065

0715817369
0733605219
0726089555
0722204816
071121439
0722797547
0723408471
0722206939
0723159076
0738359459
0722498267
0724448601
0721758644
0725643942
0722506026
0722-849329
0726726392
0722977214
0715546908
0723383160
0733220333
0736586059
0724418541
0754444630
0723353414
0723721748

0721747623
0722311468
0733549773
0725217284
0721225540
0733552500
0722254757
0722593911
0728608785
0721387216
0722200643
0722238474
0721798710
0722783598
0733 609863
0722202342
0700000342
0728606878
0721632877
0715727991
0720651363
0724639898
0722498267
0722728364

E-MAIL

japhet.langat@finlays.co.ke
aggrey.simiyu@finlays.co.ke
richard.siele@finlays.co.ke
s.ivor@flamingoflora.co.ke
floraolaltd@gmail.com
marcovansandijk@yahoo.com
annemarie@florensis.co.ke

production@fontana.co.ke
production@fontana.co.ke
jim@foxtonagri.com
anthonymutiso@gmail.com
nicholas.kahiga@frigoken.com
gatoka@swiftkenya.com
torres.palau@yahoo.com
ravi@bth.co.ke
ashok@btl.co.ke
pmulumu@vegpro-group.com
grovekenya@gmail.com
hamwe.fm@kariki.biz
production.fm@kudenga.co.ke
phanuel.ochunga@gmail.com
farai@harvestflowers.com
production@highlandplants.co.ke

everlyne.adhiambo@indu-farm.com
info@interplantea.co.ke
pm@isinyaroses.com
jatflora@gmail.com
davidt@eaga.co.ke
pmutinda@karenroses.com
production@kariki.co.ke
rob.paul@twigaroses.co.ke
pius.kimani@gmail.com
info@kenfloraa.com
lynette@kentalya.com
john.odhiambo@syngenta.com
philip.munyoki@syngenta.com
joseph.ayieko@syngenta.com
mutiso@khekenya.com
martin@kisima.co.ke
anand.patil@vegpro-group.com

info@kordesroses.com
admin@lamornaflowers.com
mbaunij@yahoo.com
laurenflowers@accesskenya.co.ke
steve@lex-ea.com
madhav@vegpro-group.com
nitin.golam@vegpro-group.com
management@livewire.co.ke
info@lobelia.co.ke
topper@lolomarik.com

chandrakant.bache@vegpro-group.com

patrick.mulumu@vegpro-group.com
atubei@sianroses.co.ke



FLOWER & VEGETABLE FARMS IN KENYA *

FARM NAME

Magana

Mahee

Mahee Wilham

Maji Mazuri Roses
Maridadi Flowers
Maua Agritech
Mauflora
Milmet/Tindress Farms
Molo River Roses
Mwanzi Farm

Mt Elgon Flowers
Mweiga Blooms

New holland - Laurel Investment
Nini Farms

Nirp East Africa

0l Njorowa

0lij Kenya Ltd

Oserian

Panda Flowers
Panocol International
Penta

United Selections

Pj Dave

PjFlora

PjThande Farm
Plantation Plants
Porini Ltd

PP Flora

Primarosa

Primarosa

Racemes Ltd

Ravine Roses Flowers
Redland Roses
Redwing Flowers

Rift Valley Flowers Ltd
Rimiflora Ltd
Riverdale Blooms Ltd
Roseto

Rozzika Gardens —Kamuta Farm
Savannah international
Selecta Kenya
Soljanmi

Schreus

Shades Horticulture
Shalimar Flowers
Sierra flowers Ltd
Simbi Roses

Sirgoek Flowers

Solai Milmet/Tindress
Star Flowers Flowers
Subati Flowers

Subati Flowers

Suera Flowers Ltd
Sun buds

Sunland Timau Flair
Stockman rozen
Tambuzi

PRODUCT

Roses
Roses
Vegetables
Flowers
Flowers
Flowers
Roses
Flowers
Flowers
Roses
Roses
Flowers
Roses
Roses
Roses
Roses
Roses
Flowers
Roses
Roses
Flowers
Roses
Flowers
Flowers

Cuttings
Flowers
Roses
Flowers
Roses

Flowers

Flowers
Flowers

Roses
Geranium

Fowers
Roses

Flowers
Flowers
Flowers

Flowers
Flowers
Flowers
Flowers
Flowers
Flowers
Hypericum
Gypsophilla, Army
Roses
Roses
Roses

LOCATION

Nairobi
Nakuru
Nakuru
Eldoret
Naivasha
Isinya
Nakuru
Nakuru
Nakuru
Rumuruti
Eldoret
Nanyuki
Nakuru
Naivasha
Naivasha
Naivasha
Naivasha
Naivasha
Naivasha
Eldoret
Thika
Nakuru
Isinya
Isinya
Kiambu/Limuru
Naivasha
Nakuru
Nakuru
Athi RiVer
Nakuru
Naivasha
Nakuru
Thika
Nakuru
Naivasha
NaivaSha
Thika
Nakuru
Naivasha
Naivasha
Thika
Njoro
Naivasha
Isinya
Naivasha
Nakuru
Thika
Eldoret
Nakuru
Naivasha
Nakuru
Naivasha
Nakuru
Naivasha

Timau
Naivasha
Nanyuki

CONTACT PERSON

Lukas

Senthil Bharathi
Missire

Wilfred Munyao
Jack Kneppers
Madan Chavan
Mahesh

Pravin
A.Wambua

Peter Wekesa
Bob Anderson
Stewart/ Mburu
Ashok

Menjo / Philip
Danielle Spinks
Charles Kinyanjui
Sally Nicholas
Musyoka Stephen
Chakra

Mr. Paul Wekesa
Tom Ochieng
Benard Ndungu
Simiyu

Palani Muthiah
Elizabeth Thande
William Momanyi
Pitambar Ghahre
Robert /Prakash
Dilip Barge
Kadam

Bonny

Peter Kamuren
Aldric Spindler
Simon Sayer
Peterson Muchuri
Richard / Stephen
Antony Mutugi

Mbuthia
Ignatius lukulu
Alnoch Ludwig
Kirani Nangare
Pradeep
Mishra
Anabarasan
Sherif

Karue

Andrew Keitany
Ravindra
Dinkar

Naren Patel
Naren Patel
George Buuri
Reuben Kanyi

Peter Viljoen
Julius muchiri
Paul Salim

TELEPHONE

0788695625
0789777145
0754444629
0725848912
0733333289
0738669799
0787765684

0724256592
0723027208
0735329395
0721674355
0738359459
0720611623
0702685581
0723986467
0737888028
0722888377
0786143515
0722748298
0723904006
0721630887
0723500049
0752607651
0722380358
050 20 20282
0726774955
0718045200
0731000404
0721274413
0721938109
0722205657
0733603572
0722227278
0721216026
0722357678
0202095901

0721849045
0728424902
0738572456
0787787544

0722972018
0733604890
0787243952
067 44292

0715 946429
0788761964
0789487429
0712584124
0712584124
0724622638
0723920237

0723383736
0708220408
0722716158

E-MAIL

farmmanager@maganaflowers.com
maheefm@eaga.co.ke
maheevegfm@eaga.co.ke
wmunyao@majimazuri.co.ke
jack@maridadiflowers.com
production@mauaagritech.com
mahesh@mauflora.co.ke
pravinyadav.29@gmail.com
awambua@moloriverroses.co.ke

bob@mtelgon.com
mweigablooms@wananchi.com

production@niniltd.com
danielles@nirpinternational.com
mbegufarm@iconnect.co.ke
v.bhosale@olijkenya.com
stephen.musyoka@oserian.com
chakra@pandaflowers.co.ke
paul.wekesa@panocal.co.ke
tom@wananchi.com

pjdavetimau@pjdaveepz.com
muthiah.palani1971@gmail.com
elizabeth@wetfarm.co.ke
pplants@kenyaweb.com
porini@isinyaroses.com
ppflora2010@gmail.com
dilip@primarosaflowers.com
kadam@zuri.co.ke
bonny@kenyaweh.com
pkamuren@karenroses.com
aldric@redlandsroses.co.ke
sayer@redwingltd.co.ke
fma@riftvalleyroses.co.ke
richard@rimiflora.com
rdale@swiftkenya.com
gm.roseto@megaspingroup.com
jwachiram@yahoo.com
i.lukulu@savanna-international.com
l.allnoch@selectakenya.com
kiran.nangare@xflora.net

info@shadeshorticulture.com
anbarasan@eaga.co.ke
farm.sierra@megaspingroup.com
simbi@sansora.co.ke
sirgeok@africaonline.co.ke
tindressmilmet@gmail.com
dinkar@vegpro-group.com
naren@subatiflowers.com
naren@subatiflowers.com
gbuuri@suerafarm.sgc.co.ke
kanyireuben@gmail.com

info@lobelia.co.ke
julius@srk.co.ke
paul.salim@tambuzi.co.ke



FLOWER & VEGETABLE FARMS IN KENYA *©

FARM NAME

Terranigra
Timaflor Ltd
Transebel
Tropiflora

Tulaga

Tk Farm

Uhuru Flowers
V.D.Berg Roses
Valentine Ltd

Van Kleef Ltd
Vegpro K Ltd Vegetables
Vegpro K Ltd
Vegpro K Ltd

WAC International
Waridi Ltd
Wildfire

Wilmer
Winchester Farm
Windsor
Xpression Flora
Zena

Zena Asai Farm
Zena Roses - Sosiani

TYPE

Roses

Roses

Roses

Roses

Roses

Roses

Roses

Roses

Roses
Chrysanthemums
Chrysanthemums
Impatiens, poinsetia
Chrysanthemums

TYPE

Roses

Roses

Roses

Roses
Hypericums
Crysenthemums
Crysenthemums
Crysenthemums
Crysenthemums

PRODUCT

Breeder--1ha
Flowers

Roses

Flowers
Flowers

Roses

Vegetables
Vegetables
Breeder

Flowers
Summer Flowers
Flowers

Roses
Roses
Roses

FLOWER FARMS IN UGANDA

LOCATION

Naivasha
Nanyuki
Thika
Kiambu/Limuru
Naivasha
Nakuru
Nanyuki
Naivasha
Kiambu/Limuru
Nakuru
Nanyuki
Nairobi
Nanyuki
Naivasha
Athiriver
Naivasha
Thika
Nairobi
Thika
Nakuru
Thika
Eldoret
Eldoret

CONTACT PERSON

Peter van der meer
Simon van de Berg
David Muchiri
Niraj

Steve Alai

Gichuki

Ivan Freeman
Johan Remeeus
Maera Simon
Judith Zuurbier
John Kirunja

Judy Matheka
John Nduru
Richard Mc Gonnell
P. D.Kadlag
Boniface Kiama
Wilfred M.Kamami
Raphael Mulinge
Vikash

Mangesh Rosam
Arun Mishra
Laban Koima
Sylvester Saruni

FARM NAME

Rosebud

Maiye Estates
Jambo flowers
Pearl Flowers
Aurum flowers
Eruma roses

Uga rose

Kajjansi

Uganda Hortech
Fiduga

Royal Van Zanten
Wagagai
xclussive cuttings

FLOWER FARMS IN TANZANIA

FARM NAME

Kili flora

Mt. Meru
Tengeru Flowers
Hortanzia
Kilimanjaro flair
Multi flower Ltd
Fides

Dekker Bruins
Arusha cuttings

CONTACT PERSON

Ravi Kumar
Premal

Patrick Mutoro
Raghbir Sandhu
Kunal Lodhia Shiva
Kazibwe Lawrence
Grace Mugisha
K.Krai

M.D hedge
Jacques Schrier
Jabber Abdul

Olav Boenders
Peter Benders

CONTACT PERSON

Jerome Bruins
Tretter

Tretter

Mr Micheal Owen
Greg Emmanuel
Tjerk Scheltema
Greg Emmanuel
Lucas Gerit

Tjerk Scheltema

LOCATION

Wakiso

Kikwenda wakiso
Nakawuka Sisia Wakiso
Ntemagalo Wakiso
Bulega, Katabi Wakiso
Mukono

Katabi Wakiso
Kitende Wakiso
Lugazi Mukono
Kiringente , Mpingi
Namaiba Mukono
Iwaka Bufulu Wakiso
(Gayaza- Zirobwe rd

TELEPHONE

0724443262
0724646810

0722659280
0721499043
0713889574
0721868312
0721583501

0722364 943
0729555499
0721245173
0722202341
0722810968
0724-407889
0722780811

0733714191
0725848909
073705070

0720519397
020 2328970
0722554119
0722635325

PHONE NUMBERS

0752711781

(254) 726549791
0772725567
0752733 578
0776 049987
0772452 425
0752722128
0703 666 301
0772765 555
0759330350
0712727377
0757777700

LOCATION

Arusha
Arusha
Arusha
Arusha
Arusha
Arusha
Arusha
Arusha
Arusha

PHONE NUMBERS

25527-25536 33
25527 2553385
255272553834
255784200 827
255784392716
255272501990
255272553148
255272553138
255272501990

E-MAIL

petervandermeer@terranigra.com
info@timaflor.com
davidmuchiri@transebel.co.ke
tropiflora@africaonline.co.ke
tulagaflower@africaonline.co.ke
davidgichuki20@yahoo.com
ivan@uhuruflowers.co.ke]

simon.maera@valentinegrowers.com
judith@vankleef.nl
john.kirunja@vegpro-group.com
jmatheka@vegpro-group.com
jnduru@vegpro-group.com
richard@wac-international.com
kadlag@waridifarm.com
roses@wildfire-flowers.com
kamami@wilmar.co.ke
rmulinge@sianroses.co.ke
vikash@windsor-flowers.com
mangesh.rasam@xflora.net
sales@zenaroses.co.ke
koima@zenaroses.co.ke
saruni@zenaroses.co.ke

E-MAIL

ravi.kumar@rosebudlimited.com
premal@maiye.co.ug
pmutoro80@yahoo.co.uk
pearl@utlonline.co.ug
kunal@ucil.biz
kazibwe@erumaroses.com
ugarose@infocom.co.ug
kkrai@kajjansi-roses.com
mdhedge@mehtagroup.com
j.scherier@fiduga.com
j-Abdul@royalvanzanten.com
olav@wagagai.com
pbenders@xclussiveuganda.com

E-MAIL

jbruins@habari.co.tz
officec@mtmount-meru-flowers.com
teflo@africaonline.co.tz
hortanziagm@cybernet.co.tz
greg@kilimanjaroflair.com
tjerk@arushacutting.com
fides@habari.co.tz

info@tfl.co.tz
tjerk@arushacutting.com



TYPE

Roses
Roses
Roses
Roses
Roses
Roses
Roses
Roses
Roses
Roses
Roses
Roses
Roses
Roses
Roses
Roses
Roses
Roses
Roses
Roses
Roses
Roses
Roses
Roses
Roses

05es

Roses
Roses
Roses
Roses
Roses
Roses
Roses
Hypericum
Gypsophila
Hydragiums
pelargoniums
Hypericum
Geraniums
Budding plants
Crysenthemums
Freesia & Statice
Hypericum

FLOWER FARMS IN ETHIOPIA

FARM NAME

Linsen flowers
Hanjia

Alliance flowers
Ethio dream Rishi
Holeta Roses Navale
Supra Flowers
Agriflora

Ethio- Agricerft
Addisfloracom P.L.C
Enyi- Ethio

Lafto Roses

Eden Roses
Ethio-passion
Golden Rose

E.T Highlands
Sharon Flowers
Selam Flowers
Joy Tech

Dugda floroliculture
Minaye flowers
Bukito Flowers
oilij

Yassin Flowers

L. K Flowers
Friendship flowers
Evergreen farm
Rainbow colours
Sher

Braam farm
Sher- Koka farm
Ziway Roses
Herbug

AQ

Margin par

Tal Flowers

Ewf Flowers

Red fox

Abssinia flowers
Ethiopia cuttings
Florensis Ethiopia
Maranque

Freesia Ethiopia
Yelcona

CONTACT PERSON

Peter Linsen
Holeta

Navale

Holeta

Holeta

Kaka Shinde

M. Asokan
Alazar

Kitema Mihret
Teshale
Andrew Wanjala
Vibhav Agarwal

Mr. Sunil

Etsegenet Shitaye
mulugeta Meles
sayalfe Adane
Eyob Kabebe
Anteneh Tesfaye
Bas Van der lee
Tesfaye Gidissa
Abebe Mamo
Edwin

Hiwot

Tadessa Kelbessa
Ramesh Patil
Ben Braam
Alemitu Biru
Ermiyas Solomon
Hubb

Wim

Hayo Hamster
Mr. Uri
Humphrey
Michel Zevenbergen
Sendafa

Scott Morahan
Netsanet Tadasse
Mark Drissen
Ronald Vijvrberg
Andreas

LOCATION

Holeta
0922 750602
Holeta
Ethiopia
Ethiopia
Holeta
Holeta
Holeta
Holeta
Sebata
Sebata
Sebata
Sebata
Sebata
Sebata
Sebata
Sebata
Debra Zyeit
Debra Zyeit
Debra Zyeit
Debra Zyeit
Debra Zyeit
Debra zyeit
Debra zyeit
Debra zyeit
Debra zyeit
Debra zyeit
Liway
Ziway
Ziway
Ziway
Liway
Ziway
Holeta
Sebata
Sebata
Ziway

Koka
Koka
Merjetu
Sebata
Sebata

PHONE NUMBERS

E-MAIL

Elinsenroset@ethionet.et

Peter.Pardoen@karuturi.com

0112372335

0911353187
0922397760
0910922 312
0912 264190
0911464629
0922116 184
0930011228
0911511711

0911502147

0913 198440
0911302804
09115048 93
011-3728667/8/9
0911615571
0911507 307
09118978 56
0911526529
(251)91 13049 67
0912 18 5065
0911389729
0912131940
0920746270
09120978 24
0921094373

251911505 845

0920351931
0911490023

(251) 221190750,
(251) 115 156259,
0921146 930

navele@nehainternational.com
holeta@jittuhorticulture.com
navale@nehainternational.com
kakashind@rediffmail.com
flowers@ethionet.et
alazar@yahoo.com
tasfaw@addisflora.com
enyi@ethionet.et
irmigation@laftorose.com
vaibhavaggarwal1@hotmail.com
roshanmuthappa811@gmail.com

bnf2etf@ethionet.et
saronfarm@ethionet.et
etstgshita@yahoo.com
mulugeta@joytechplc.com
general@dugdaflora.com.et
minayefarm@ethionet.et

b.vanderlee@oilijethiopia.com
kemevision@yahoo.com
abemic/2006@yahoo.com
friendship.flowers@yahoo.com
Hiwot.Ayaneh@yahoo.com
rainfarm@yahoo.com
rnpatilpune@yahoo.com
braam.roses@hotmail.com

ermiasziwayroses@yahoo.com
hubb@herburgroses.nil
wimjr@aqroses.com
marginpar@ethionet.et
uridago@walla.co.il

production-manager@Ewf-flowers.com

m.zevenberge@ethiopia.redfox.de
ggh_link@ethionet.et
scott.moharan@syngenta.com
firensis@ethionet.et
md@maranqueplants.com
freesia@ethionet.et
Andreasndieolens@hotmail.com



Closer 240SC Discussed in the Village Bunge

On arrival, | was met by Doctor ltila (Hitler)

the village master. By look, Dr. (Debtor) ltila, a
graduate of M P C (mad people’s combination)
but a victim of university expulsion before his
PHD (Permanent Head Damage) from UON
(university of nowhere) had been drinking for
long. He stood with his trade mark; a cigar

on his right side of the mouth and shouted,
Ovisa..... (Officer). He then led me to one of the
cubicles which was occupied by who is who
from the village. Every one yelled giving me a
wivaa as | crossed to the elite area. | promised

to join them later.

Kyalii (Charles), the first graduate of horticulture
in the village and a General Manager in one of
the leading flower exporters in the region was
busy irrigating his throat surrounded by some
young men who | later leamnt they were middle
level managers in different flower farms. They
call him Chairman for he helped them to their
current working stations after their graduation.
Ovisaa..... he shouted as he stood to usher me.
He went on to introduce me to the young men
who claimed they knew me but | could not
remember seen them. As | sat down, Sikolasitika
(Scholastica) came in escorted by ltila carrying a
Madliaba Krest. “We know what you take bwana,
do not waste your saliva talking to this village

women”, ltila said as she opened it for me.

Mealy Bugs Attack

After greetings, Juma whom | later learnt was

a production manager with one of the flower
farms said, Chairman, the officer, all dignitaries, in
attendance allow me to share a serious problem
I have noted in the farm. He cleared his throat.
“Two days ago, | noticed dropping of leaves,
minimal plant growth particularly new shoots
and yellow spots and wilting. This has greatly
impacted my production”.

“That sounds like a case of mealybusgs” said
Endelea (Andrew) a production manager with
another flower exporter. Chairman seated next
to me pinched me and whispered, “I always sit
quietly and | listen to the young turks debate”.
“True and mealy bugs are notorious notifiable
pests, take care”, said Mutiso, a consulting

agronomist.

Mr. Mutiso whom they popularly called
Professor sipped a mouthful of tusker lager and
cleared his throat once more. He continued,
“Mealybugs damage plants with their toxic

saliva, causing leaves to drop, inhibiting plant
growth particularly of new shoots and creating
yellow spots. Mealybugs can be difficult to treat
because they hide in crevices where stems
meet leaves and can reach damaging population
levels rather quickly.

They are normally located on the underside

of plant leaves and stems, and populate many
outdoor plants. Mealybugs will heavily infest
almost any plants in greenhouses, homes or
businesses. They feed by forcing their needle-
like piercing mouthparts into the plant and

use a sucking action to remove the plant
juices. Mealybugs attract ants by excreting
honeydew, a sticky, sweet substance that the
ants feed on. Plants infested with mealybugs
usually have leaves that turn yellow and wilt,
and if the infestation is not eliminated, the plant
may eventually die. In Roses new shoots are
prevented from growing and this greatly impacts

production.

(Interruption from colleagues clapping and foot
thumping shouting prof... prof.... prof....). | beg
to continue, he said. Once the crawler selects

a feeding site, it inserts its mouthpart (called a
stylet) and begins feeding on plant sap. While
eating, a sticky waste substance is excreted

by the insect (commonly called honeydew).
This liquid adheres to leaves and provides a
medium for sooty mould to colonize and grow.
Sooty mould is black and eventually covers
leaves and stems. This mould inhibits infected
portions of the plant from photosynthesizing
and causes aesthetic damage. In addition to

the sooty mould, plant damage is caused by the
mealybougs sucking plant sap and the pests’ toxic
saliva, both resulting in distorted plant growth
and premature leaf drop as well as no emersing
of new shoots. Plant leaves also develop yellow
chlorotic spots.

Closer 240 SC

Avakuku (Habakuk) who was quiet all through
and looked slightly older than the rest said, “out
| thought this should no longer be a problem
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anymore”. “Why?” Choral question from the rest.
“Did you guys attend the Closer 240 SC launch”,
he asked. Closer 240SC is a unique technology
from Dow Agrosciences, the industry experts.

It has effective residual control on mealy bugs,
aphids and whiteflies.

Oh yes, prof took over, | did attend. Closer
240SC is powered by IsoclastTM active
(sulfoxaflor), discovered by and proprietary to
Dow AgroSciences, currently is the sole member
of @ new chemical class of insecticides, the
sulfoximines in the chemical class 4C. Isoclast has
been developed globally for use in major crop
groups, including Roses, Carnations etc. Isoclast
controls economically important and difficult-to
control sap-feeding insect pests including most

species of aphids, mealybugs and whiteflies.

Why use Closer 240SC

Closer 240SC is effective at low use rates, has
excellent knockdown and residual control and
excellent translaminar and systemic activity.

In addition, it is effective against insect pest
populations resistant to other insecticides, and a
valuable rotation partner with other chemistries
i.e. Neonicotinoids. Closer 240SC has minimal
impact on beneficial insects, including bees and
natural enemies, when applicators follow label

directions for use.

Closing Remarks

For the first time, the Chairman spoke; | did

the trials and have personally used it. It is an
excellent product against mealybuss. It is what
the industry needs now. | request each one of

you to use.

By this time the football match was over and
those who had been taking Muatine were
speaking in tongues. The sergeants at arms
were very busy throwing them out. On our
table, members showed they could not pass
an alcoblow test. The Chairman called off the
session of the day with an appeal to Mr. Juma,
Use Closer 240SC before mealybougs close your

greenhouse.

Members of my profession, this is what | miss as

| try to depreciate my fingers in the city.



A BRIGHT SOLUTIONIS ABOUT TO UNFOLD
Don’t miss this ...
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Kekkila Professional growing media solutions for plants are made of carefully selected raw materials,
ensuring outstanding quality in every bale.

It's benefits include:

e Properly aerated to ensure proper root development

e The media is free from fungal spores and bacteria

¢ |ncreases the germination percentage rate

Plants for propagation include: all flowers, all vegetables, all herbs, pot plants, forest and nursery stock.

0Old Airport North Rd - Embakasi
P.0. Box 30327-00100, Nairobi
Tel: 0719 095 262

Email: fert@amirankenya.com

ﬁ Join AmiranK on Facebook y @amiran_kenya www.amirankenya.com Our Knowledge, Your Success.




